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Competitive Edge 
 Deep and wide span of technical knowledge; adept at altering, enhancing and modifying code 

written by others as well as developing proprietary applications from scratch. 

 Understand the needs of an organization from top to bottom and across business units and 
excel at transcending communicating barriers across the enterprise to achieve results. 

 Respect and nurture excellence through teamwork, whether managing directly or leading 
indirectly. 

 Rapidly assimilate new information, ideas, techniques and methods as part of thirst and 
commitment to continual growth and learning. 

 Love solving problems, especially when it involves swiftly and effectively applying technology 
to address business needs. 

 Excel managing projects, including the ability to translate between technical and non-
technical users, contributors, and/or stakeholders. 

 Dynamic, creative, centered, fun-loving developer who thrives in environs that embrace 
performance, growth, flexibility, balance and having fun!  

Awards 
 2006 Press Democrat Leadership Forum 

 2006 NAA Digital Edge Award Winner – Best Entertainment Site 

 2004 NAA New Media Fellow 

Accomplishments 

2001-present • Earth Sciences Division, LBNL (Web Administrator) 

 Oversee and proactively work with staff to ensure websites, tools, applications, and systems 
are maintained. Monitor sites for security, functionality, and integrity; and organize and lead 
web projects and manage direct and indirect resources related to those projects. Provide 
training and leadership on policies, procedures, technical standards, and adherence. Provide 
critical documentation and give presentations in support of these activities. Assemble, 
communicate, direct and manage the technical aspect of web communications. 

o Tools used: Apache (1&2), PHP (4 & 5), MYSQL (4-5), unix, xhtml, css, javascript, XML, 
SSL, SSH, LDAP 

2001 - present • Ryuudo (owner) 
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 Consulted, designed, fixed and created several ecommerce systems. 

o Tools used: PHP (4 & 5), MYSQL (4-5), unix, xhtml, css, pear, Coldfusion (MX-8), MSSQL 
(2000 & 2005), javascript, XML 

 Developed custom, proprietary content management systems to feed dynamic websites 

o Tools used: Coldfusion 8, PHP4, PHP5, mysql4, mysql5, html, xhtml, css, javascript, AJAX, 
prototype, script.aculo.us, jQuery, Aptana Studio, Oracle, XML, Subversion 

 Provided strategy and management of server migrations, major web application upgrades, and 
routine web server administration. 

o Tools used: Windows Server (2000 & 2003), IIS (5&6), Apple xServe (10.3-10.5), Apache 
(1&2), Shell scripting (Unix & DOS), PHP (4 & 5), Coldfusion (MX - 8), MSSQL (2000 and 
2005), WAMP, MAMP, TCP/IP, iMail, MYSQL (4 & 5), VPN, SVN, Windows Script Host, 
LDAP, Rumpus 

 Created and lead site redesigns, brand makeovers, marketing collateral development and 
advertising campaigns. 

o Tools used: Omniture, WebTrends, Google Analytics, OAS RealMedia, Doubleclick DART, 
Photoshop(6-CS3), Illustrator(9-CS3), ImageReady(6-CS3), InDesign (inception-CS3), Flash (5-
CS3), Fireworks (MX-CS3), Dreamweaver(MX-CS3), Coldfusion (MX – 8), Zend Studio for 
Eclipse, Aptana Studio, Javascript, XHTML, CSS, XML, Word, Excel, Powerpoint, Access, 
Windows, Mac, SEO & SEM, direct marketing, retail marketing, brand marketing, product 
marketing, market research, product research, user research, competitive intelligence, product 
management, project management 

 Client roster spanning public and private domains, local and national scope, and most major 
industries. Clients include IDG (gamepro.com, eforallexpo.com), LBNL and The New York 
Times. 

2003 - 2007 • The New York Times, Inc. 

 Developed web applications (front and back-end) for news and classified (e.g.,, merchandise, 
recruitment, automotive, and real estate) verticals; enabling user generated content, 
dynamically driven data, complex ad delivery, robust traffic reporting, and uncomplicated 
content management. 

o Tools used: XML, XSLT, XPATH, vbscript, jscript, actionscript, Windows Script Host, 
Windows Server (2000 & 2003), IIS (5&6), Omniture, WebTrends, OAS RealMedia, Doubleclick 
DART, Photoshop(7-CS2), Illustrator(10-CS2), ImageReady(7-CS2), InDesign CS2, Flash MX, 
Fireworks (MX-CS2), Dreamweaver(MX-CS2), javascript, XHTML, CSS, Word, Excel, 
Powerpoint, Access, Windows, Mac, project management 

 Developed system tools with a web interface to automate print to web workflow. 

o Tools used: XML, XSLT, XPATH, Windows Server (2003), Windows Script Host, vbscript, 
jscript, MSSQL 2000, Coldfusion 7, xhtml, css, javascript  

 Directed and distilled research to inform site launches, redesigns, product development, sales 
collateral and strategic planning. 
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o Tools used: Doubleclick DART, SEO & SEM, direct marketing, retail marketing, brand 
marketing, product marketing, market research, product research, user research, competitive 
intelligence, product management, project management 

 Managed and maintained servers for the organization. 

o Tools used: Windows Servers (2000 & 2003), Coldfusion 7, MSSQL (2000 & 2005), IIS 
(5&6), iMail, Windows Script Host, DOS, LDAP, VPN. 

 Managed Advertising Operations for organization, including budget oversight and 
supervision of team of 3. 

2001 • Yahoo! Inc. 

 Successfully secured new, high-value advertising targets, generating $30MM in revenue, as 
project manager and team lead for a marketing task force created to reorganize Yahoo’s 
advertising strategy to secure traditional advertisers (e.g., Ford, Pepsi, Disney, etc.) to meet 
Wall Street’s demands for financial credibility in the wake of the dot-com bust. 

o Tools used: Doubleclick DART, Nielson Netratings, Jupiter Research, direct marketing, retail 
marketing, brand marketing, product marketing, market research, product research, user research, 
competitive intelligence, product management, project management, Word, Excel, Powerpoint. 

 Developed the first Yahoo product library on CD; enabling sales reps to demo products, 
leave behind sales collateral, and introduce pricing & specs to clients independent of location 
and Internet access. 

o Tools used: Photoshop 6, Illustrator 9, Word, Excel, Powerpoint, HTML 

 Lead a team of developers, designers, product managers and external vendors to produce the 
custom advertising promotions we developed. 

2000 • AllAdvantage.com 

 Drove brand/product competitive intelligence efforts, created sales/marketing collateral and 
modeled membership growth trends. 

o Tools used: Doubleclick DART, Nielson Netratings, Jupiter Research, direct marketing, retail 
marketing, brand marketing, product marketing, market research, product research, user research, 
competitive intelligence, product management, project management, Word, Excel, Powerpoint. 

 Supervised a marketing account executive. 

1999 • CMP Worldwide Media Networks 

 Defined competitive media strategy, marketing communications and promotions for print 
and online vehicles across worldwide portfolio, contributing to $5MM in sales. 

o Tools used: brand marketing, product marketing, market research, product research, 
competitive intelligence, product management, project management, Word, Excel, Powerpoint. 
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 Managed Advertising Operations for organization, including budget oversight, vendor 
management and supervision of team of 7. 

1994-1998 • University of New Mexico 

 G.P.A: 3.9 - Pre-Med curriculum 

 Honors: Golden Key National Honors Society, Phi Kappa Phi, The National Dean’s List, 
and the UNM Minorities Scholarship Award. 


